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MepiAnyn

To LIFE-IP 4 NATURA eival To OnUavTIKOTEPO €pY0 TWV TEAELTAIWY SEKAETIWY yld TNV
mpootacia tng uong otnv EAAAda. Agka etaipol, uTMO TOV OULVTOVIOMO TOU Ymoupyeiou
MepBaAlovtog katl Evépyelag, evwvouy TIG SuvAPELg TOUG, dnulovpywVTaAg dia «aotida» yia tnv
eAMNVIKN @uon, oxedladovtag véa epyaleia npootaciag kat diaxeipiong kat avadelkvoovtag Tig
EUKALPIEG TIOU IPOOCPEPEL N APHOVLKE CUVUTIAPEN TOU AVOPWTIOU HE TO PUCLKO TOU TIEPLBAANAOV.

To €pyo otoxevel otn BeATiwon TNG Katdotacong dLatnpnong MPOCTATEVOPEVWY ELOWV Kal
OLKOTOTIWY, OTNV OAOKANpwuevn dlaxeipion tou diktbou Natura 2000, otnv evdéuvdywon Twv
UTINPECLWY KAl TNV EVEPYO CUUHPETOXN TWV EUTIAEKOUEVWY POPEWY, OTNV EVPEL EVNPEPWON TOU
€AAnNVLKoUL KolvoL avagoptkd pe Tig meptoxeg Natura 2000 kat oTnV KLYNTOTOLNGON CUUTIANPWHATIKWY
XPNHATOS0TAOEWY yLa TNV ETUTEVEN TWV OTOXWY TWV 0dNYLWYV yLa TN YUOoN.

To WWF EANGG €xel avahaBel Tov oxedlaoud Kat Tnv uAomoinon Twvy dpdoewy ETKOLVWVIAG, EK
HEPOLG OAWV TWV eTaipwY Tou €pyou (Apdon E.1). Ot ev Aoyw dpdoelg ouvictavtal agevog otn
dlaxuon Twv amoTeAecPATWY TOU €PYyou Kal, AQETEPOL, 0TNV LAomoinon pLag maveAAadLKAg
EKOTPATELOC EVNPEPWONG KAL EVALOONTOTIOINONG OXETIKA JE TO HIKTUO POCTATEVOUEVWY TIEPLOXWYV
Natura 2000.

la Tnv KatdpTion Tou TapoOvVTog TAAVOU eTLKoVwYViag €xouv AngBet uttown, petagd dAAwv, Ta
amoTeAEOPATA TNG EPELVAG KOLVAG YVWHNG TIOU TIPAYHATOTIOLONKE 0TO TIAALOLO TOU €PYOU, OXETIKA
pe Tov Babud yvwong Kat TIg avTIARYELS Tou KolvoD yia To diktuo Natura 2000, KaBwE Kal EPEVVEG
HE OLUVAPEG aVTLKEIPEVO, OL OTIolEG E€XOLV TIpaypatomnolnBei oTo mapeABov ano to EvpwPapopeTpo.

To mAdvo emukolvwviag mepthAapyBavel pla avaAluTLkn TEpLypapr TnG VPLOTAPEVNS KatdoTtaong,
OXETIKA PE TIC avTLAAYPELG Tou Kowol ywa Tto Oiktuo Natura 2000 kat Tnv e@appoyr Tng
TiePLBAAANOVTIKNG VvopoBeoiag. [lMapabeTel TOUG AMPLYWS ETUKOLVWVLAKOUE GAAA KAl Toug
OTPATNYLKOUG 0TOX0UG TNG Apdong E.1, evw meplypdgpel Kal Ta Bactkd kolvd oTa omoia anevbovetal
n oxedlagopevn ekoTpatela evnuEPWONG Kat evatcdntormoinong. NMapatibevtay, eniong, Yyla Aiota pe
Ta Baoikd mapadotea kal milestones, n Alota pe Toug Baoikoug Agikteg MNapakoAovbnong Aodoong
(KPIs), kaBwg Kat Ta oTolxeia mov anaptidouv TNV ETILKOVWVLAKH TAUTOTNTA TOU €PYOU.
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Summary

LIFE-IP 4 NATURA is the most important nature conservation project in Greece in recent decades.
Ten partners, under the coordination of the Ministry of Environment and Energy, are joining forces,
creating a "shield" for Greek nature, designing new protection and management tools and highlighting
the opportunities offered by the harmonious coexistence of humans with their natural environment.

The project aims to improve the conservation status of protected species and habitats, to promote
the integrated management of the Natura 2000 network, to support the empowerment of services and
encourage the active involvement of stakeholders, to achieve the widespread awareness of the Greek
public about Natura 2000 sites, and to encourage the mobilization of additional funding. In order to
accomplish the objectives of the EU nature directives.

WWEF Greece is responsible for the design and implementation of communication actions on
behalf of all project partners (Action E.1). These actions include the dissemination of project results,
and the implementation of a nationwide awareness campaign on the Natura 2000 network of protected
areas.

This communication plan has taken into account, among other things, the results of the project's
public opinion survey, concerning the level of the public’'s awareness and perceptions of the Natura
2000 network, as well as related research conducted by the Eurobarometer.

The communication plan includes a detailed description of the current situation, concerning public
perceptions of the Natura 2000 network and the implementation of environmental legislation. It outlines
the purely communicative as well as the strategic objectives of Action E.1, and describes the key target-
audiences of the planned information and awareness campaign. A list of key deliverables and
milestones, a list of Key Performance Monitoring Indicators (KPIs), and the components that make up
the project's identity are also presented.
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